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TRAVELOCITY’S TOP 10 FEATURES
Ten innovative features and functions that help Travelocity consumers save money and avoid hassles

when planning, purchasing and fulfilling all of their travel needs.
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ExperienceFinderSM: Travelocity’s latest innovation shifts the focus of the online travel experience from shopping and booking to dreaming and planning. Loaded with a “Wishlist,” high quality videos, and a vast array of stunning images, ExperienceFinder puts travelers in vacation mode long before they head off for their trip.
2. The Travelocity Guarantee: The lynchpin of our “Customer Championship” banner and Travelocity’s true differentiator from other online travel agencies. Launched in May 2005, the Travelocity Guarantee assures that when you book with Travelocity and encounter any problem, we'll work with our partners to make it right – right away. 
3. The Customer Bill of Rights: A promise to our customers that we're on their side – that when you book with Travelocity, "you'll never roam alone“. Not only does this promise cover the duration of any trip you book with us, it also means that we look out for you before you go. If we learn of anything that might diminish the enjoyment of your trip (like a closed hotel pool or fitness center) we'll contact you to help you make other arrangements.
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Go ZeroSM and Travel for GoodSM: To support customers concerned with climate change or simply interested in rebuilding forests, wetlands and other elements of nature, Travelocity is the first major online travel company in North America to allow customers to purchase "carbon offsets" when they buy a vacation package. Customers can also apply for a fully-funded volunteer vacation through the Travel for Good program. 
5. 24-Hour Live Customer Service: Travelocity provides the security of expert customer service support with agents available via a toll-free number (888-709-5983) provided on all booking confirmation pages and reservation e-mails. Additionally, members can access answers to frequently asked questions and e-mail customer service directly via a Customer Service Request form.
6. Flight NavigatorSM:  Flight Navigator, helps travelers become more knowledgeable and in control of their travel lives than ever before by providing consumers with information including:  fare and seat availability, flight and fare details/offers, as well as numerous options for saving money by comparing multiple dates and airports simultaneously – all in addition to Travelocity’s already great flight deals.

7. FareWatcher PlusSM E-mail: This free, personalized subscription service tracks the best round-trip airfares for up to five city pairs.  Fare Watcher automatically tracks low round-trip airfares by cost increment, or specified cost settings, and sends notification of airfare changes via e-mail. On average, Travelocity sends out 250,000 of these e-mails per day!
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Dynamic Packaging: Travelers get access to special rates when they book their flight and hotel together and can build a custom trip, mixing and matching choices from top airlines, thousands of hotels, leading car rental companies and travel extras like theme park tickets, tours and ground transfers – in one easy transaction.
9. Traveler Reviews:  More than 50,000 member-created hotel and cruise Traveler Reviews provide members with insider information. Travelocity gives its members a forum to share their best and worst hotel and cruise experiences. All reviews are displayed and expire after 12 months.
10. The Window SeatSM Blog: Travelocity’s editor-at-large, Amy Ziff, always has the traveler’s back. Whether it’s through her weekly tips and advice column posted on the site, the “Window Seat” blog (http://windowseat.travelocity.com) or via interviews with media outlets nationwide, Ziff and Travelocity reveal the latest issues and trends in travel that consumers need to know.
*FOR MORE INFORMATION, PLEASE CONTACT YOUR MARKET MANAGER*

